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ANALYSIS OF ASSESSMENT METHODS OF THE PROCESS
OF MANAGEMENT OF THE ENTERPRISE’S EXTERNAL ECONOMIC
ACTIVITY IN THE CONTEXT OF INCREASE IN ITS COMPETITIVENESS

AHAJII3 METOJUK OLHIHIOBAHHSA NTPOLHECY YIIPABJIIHHA
3OBHIIIHBOEKOHOMIYHOIO JIAJIBHICTIO NI AITPUEMCTBA
B KOHTEKCTI NIJIBUIIEHHS MO0 KOHKYPEHTOCHPOMOXHOCTI

The article is devoted to the analysis and systematization of methods for assessing the process of managing the foreign
economic activity of an enterprise in order to increase its competitiveness. It is substantiated that strategic management of
foreign economic activity is an important tool for achieving economic success in international markets, as it allows enterprises
to adapt their strategies to the constantly changing external environment, as well as effectively use available resources to
expand market positions. Approaches to defining the category of “enterprise competitiveness” are systematized. It is determined
that strategic management of foreign economic activity of an enterprise in a competitive environment is a multifaceted and
complex process. Its main goal is to develop, implement and effectively implement strategies that contribute to the adaptation
of the enterprise to changes in the international business environment and ensure its competitiveness. The authors prove that
studying the concept of enterprise competitiveness requires a comprehensive approach that takes into account the dynamic
nature of market conditions and the ability of the enterprise to quickly adapt to changes in the external environment. Special
methods used only in strategic analysis are systematized, their main content, advantages and disadvantages are determined.
Among them are the SPACE method, the LOTS method, PEST analysis (STEP analysis), SWOT analysis, RIMS analysis, and
the study of the object profile. The author analyzed examples of successful cases of implementation of modern approaches to
foreign economic activity management and innovative solutions. The study confirmed that the competitiveness of an enterprise
is a multidimensional category that includes the ability to adapt to dynamic changes in the external environment, introduce
innovations, reduce costs, effectively manage resources, and ensure high-quality implementation of marketing and production
strategies.

Keywords: foreign economic activity, enterprise competitiveness, strategic management, efficiency, profitability,
analysis, international markets, innovation, globalization, economic adaptation, business process.

Cmamms npuceauena ananizy ma CUCMemMamu3ayii Memooux OYiHIOBAHHS NPOYeCy YNPAGIiHHS 3068HIUHbOEKOHOMIYHO Oi-
SATLHICTNIO NIONPUEMCINGEA 3 MEMOI0 NIOBULYEHHS 11020 KOHKYpeHmocnpomodichocmi. OOTpyHmosano, ujo cmpameziune ynpagiin-
H51 308HIUHbOEKOHOMIYHOK OISILHICTIIO € BANCIUBUM THCMPYMEHMOM OOCACHEHHS. eKOHOMIYHO20 YCRIXY HA MIJCHAPOOHUX PUH-
Kax, OCKiIbKU 003601A€ NIONPUEMCIMEAM AOANMY8amu c60i cmpamezii 00 NOCMIUHO 3MIHI08AHO20 306HIUHBLO20 cepedosuwd, a
MAaKodic eghekmusHo BUKOPUCTNOBY8ATNU HAAGHT pecyPCU 01 POWUPEHHS PUHKO8UX no3uyiil. Cucmemamu3o8ano nioxoou 00 6u-
3HAUeHHs Kame2opii «KOHKYPEeHMOCNPOMOdCHICIb nionpuemcmeay. Busnaueno, wo cmpameeiune ynpagninnsa 3E]] nionpuem-
€cmea 8 yMo8ax KOHKYPEHMHO20 Cepedoguuya ¢ 06aeamoepantuM i KOMNIEKCHUM npoyecom. Agmopamu 008e0eHo, o BUBYEHHs
NOHAMMA KOHKYPEHMOCNPOMONCHOCHT NIONPUEMCINEA BUMAAE KOMNIIEKCHO20 NiOX00Y, AKULL 6PAX08YE OUHAMIUHUIL XapaKkmep
PUHKOBUX YMOG Ma 30amHICb NIONPUEMCIBA ONEPAMUGHO A0ANMYS8aAmucst 00 3MiH Y 308HiuHboMY cepedosuyi. Cucmemamu-
308AHO CNEYiANbHI MEMOOU, WO BUKOPUCIOBYIOMbCS IUULe ) CIMPAMe2iuHOMY AHANI3, BUSHAYEHO iX OCHOBHULL 3Micm, nepesazu
ma nedonixu. Ceped nux memoo SPACE, memoo LOTS, PEST-ananiz (STEP-ananiz), SWOT-ananiz, PIMS-ananis, euguenns
npogino 06’exma. A6mMopom npoaHaniz08ani NPUKIAOU YCRIWHUX KEUCI8 IMNIeMeHmayii CyuacHux nioxooie 00 YNpasiinHs
306HIUHbOCKOHOMIYHO OISIbHICMI0 MaA THHO8AYIUHUX pitueHb J{oCaiOHceH s niomeepouno, wo KOHKYPEHMOCHPOMONCHICMb
NIONPUEMCMBA € 0A2aAMOBUMIPHOIO KAMe20PI€l0, SIKA 8KIIOUAE 30AMHICIb a0anmy8amucs 00 OUHAMIYHUX 3MIH 308HIUHbO2O
cepedosuya, nPo8adICcy8amu iIHHOBAYIT, 3HUNICYBAMU UMPAMU, eeKMUBHO YNPAGIAU pecypcamu ma 3abe3neywysamu AKic-
He BUKOHAHMSA MAPKEMUH208UX | BUPOOHUUUX cmpamezill.

Knwuosi cnoea: 306HiUHbOEKOHOMIYHA OisIbHICMb, KOHKYPEHMOCNPOMONCHICIb  NIONPUEMCMBA, cmpameiuHe
VIPAGNIHHSL, eeKmUHICMb, PeHMAOENbHICIb, AHANI3, MIJCHAPOOHI PUHKU, THHOBAYIT, 21006ani3ayis, eKOHOMIYHA adanmayis,
OisHec npoyec.
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Problem statement. In the current conditions of
economic globalization, foreign economic activity of
enterprises is of particular importance for ensuring their
competitiveness. Enterprises engaged in foreign economic
activity face constant challenges caused by the dynamism
of world markets, innovative technologies and changing
economic conditions. An important component of this
process is the ability of enterprises to adapt to changes
and ensure stable activity at the international level. This
requires improving the methods of strategic management
and assessing the effectiveness of foreign economic
activity, taking into account such factors as efficiency,
profitability, and competitiveness of the enterprise.
Therefore, it is necessary to develop effective approaches
to assessing the results of foreign economic activity, which
allow for a comprehensive assessment of various aspects
of management, in particular from the point of view of
competitiveness and adaptation to international market
conditions.

Analysis of recent research and publications. The
growing interest in studying the foreign economic activity
of enterprises and its impact on competitiveness is due
to the globalization of the economy and rapid changes
in the international business environment. The issues of
foreign economic activity management, competitiveness
assessment and strategic management have been
considered in the works of domestic researchers and
foreign publications, which emphasize the importance of
enterprises’ adaptation to changes through innovation and
improvement of the management system.

Formulating the purposes of the article. The
purpose of the article is to analyze and systematize
methods for evaluating the process of managing an
enterprise’s foreign economic activities in order to
increase its competitiveness.

Presentation of the main research material. In
modern conditions of economic globalization, foreign
economic activity (FEA) of enterprises plays a key role
in ensuring their competitiveness.

According to the Law of Ukraine “On Foreign
Economic Activity”, this category is interpreted as follows:
“foreign economic activity is the activity of economic
entities of Ukraine and foreign economic entities, as well
as the activity of state customers for defense orders in cases
specified by the laws of Ukraine, built on the relationship
between them, which takes place both on the territory of
Ukraine and abroad” [5].

Strategic management of foreign economic activity
is an important tool for achieving economic success in
international markets, as it allows enterprises to adapt
their strategies to the constantly changing external
environment, as well as effectively use available resources
to expand market positions. At the same time, due to the
high dynamism and unpredictability of global economic
processes, enterprises are required to continuously
improve the foreign economic activity management
system, which includes not only an assessment of financial
and organizational aspects, but also an assessment of the
level of competitiveness.

The study ofthe concept of enterprise competitiveness
requires a comprehensive approach that takes into
account the dynamic nature of market conditions and the
ability of the enterprise to quickly adapt to changes in
the external environment. In the context of globalization
and constant economic transformations, enterprises
are forced not only to work effectively in the current
context, but also to proactively respond to challenges
arising in international markets. This makes the concept
of enterprise competitiveness much broader than simply
assessing its current state — it includes the ability to

Table 1
Basic definitions of the category “enterprise competitiveness”
Author Definition

Bondarenko G. | A system of interrelated elements, which consists of the internal environment of the enterprise, its consumers and
competitors, united into a single whole to solve the task of ensuring sustainable competitive positions, preserving
existing and creating new competitive advantages

Voronkova A. | A property of the subject of market relations that manifests itself in the process of competition and allows it to
occupy its niche in the market economy for extended reproduction, which assumes covering all production costs
and obtaining profit from economic activity.

Merchansky V. | Competitiveness can be defined as an advantage in price, speed of delivery, design, etc., which allows a firm to

ensure the sale of its goods at the expense of competitors.

Stevenson V.

Competitiveness demonstrates how effectively an enterprise satisfies the needs and preferences of consumers
relative to other business entities offering similar goods and services.

Kaczmaryk Ya.
Chergava K.

The competitiveness of an enterprise can be characterized as its potential quality, which includes:

 the ability of the enterprise to obtain a real assessment of the expectations of the target group of consumers, as
well as to track trends in consumer behavior. In other words, the enterprise must be able to timely, objectively and
accurately assess consumer demand both at the moment and predict its changes in the future. Such an assessment
must be based on a scientific model of the target consumer group, taking into account its economic, socio-cultural
and psychological factors, developed using the methods of modern sociology and marketing;

« the ability to conduct an effective current marketing policy;

* the ability to find and create conditions for reducing the costs of providing production factors — capital, labor,
raw materials, materials and energy per unit of product sold;

 the ability to create and maintain technological production at a level exceeding other industry participants,
which requires timely updating of technologies. This applies to production, sales and management;

« the ability to plan, organize and implement an effective strategy in the areas of production and marketing based
on innovation;

» creation and development of high human resources at all levels, both executive and management.

Source: compiled by the author based on [2-7]
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quickly adapt and strategically develop in conditions of
instability.

Therefore, the competitiveness of an enterprise is a
multidimensional concept that reflects the enterprise’s
ability to perform effectively in the conditions of market
competition. It includes the ability of an enterprise to create
and maintain competitive advantages, satisfy consumer
needs better than competitors, and ensure a stable position
in the market. This is achieved due to the combination of
various factors, such as innovation, production efficiency,
flexible marketing policy, technological development,
adaptation to changes in consumer needs, cost reduction
and creation of quality human resources. Competitiveness
also implies a strategic approach to planning and
management aimed at achieving long-term goals and
maintaining profitability.

Strategic management of foreign economic activity of
an enterprise in a competitive environment is a multifaceted
and complex process. Its main goal is to develop, implement,
and effectively implement strategies that contribute to the
adaptation of the enterprise to changes in the international
business environment and ensure its competitiveness.

The competitiveness of an enterprise is determined by
a wide range of factors, including: the efficiency of export-
import operations, the level of investment, the introduction
of innovations, financial stability, adaptability to market
conditions, etc.

As emphasized by the American scientist Gary
Cockins, performance management consists in the
implementation of strategy and plans into specific results
[3]. He emphasizes that performance management and the
system of performance indicators are complementary tools.
In the context of foreign economic activity, performance
indicators serve as the basis for assessing the profitability
of the enterprise. According to O.M. Kotysh, performance
indicators should be considered as a comprehensive measure

that characterizes the profitability of the enterprise, taking
into account economy, adaptability and efficiency [1].

The process of strategic management of a foreign
economic activity of an enterprise in a competitive
environment includes the analysis of the external and
internal environment, the formation of long-term goals,
the optimal use of resources, the construction of effective
communications and management systems, as well as
adaptation to changing market conditions. Success in
this process allows the enterprise not only to maintain its
positions, but also to expand its presence in international
markets, increasing its profitability and overall efficiency.
To effectively assess the effectiveness of foreign economic
activity management, a multi-component approach is used,
which covers several main groups of indicators (Table 2).

There are also special methods used only in strategic
analysis. Some of them are summarized in Table 3.

Evaluating the effectiveness of foreign economic
activity management can be carried out using three main
stages:

— Preparatory: forming the purpose of the assessment,
defining the object, information support.

— Technological: choosing the principles ofassessment
(systematicity, comprehensiveness, objectivity, etc.),
forming criteria and a system of indicators.

— Calculation and analytical: calculating indicators,
systematizing data, forming conclusions.

A clear example of a company becoming a leader
in its field even in a competitive global environment
is the Ukrainian company Myronivskyi Hliboproduct
(MHP) [11]. MHP actively applies modern approaches
to foreign economic activity management and innovative
solutions in the agricultural sector. In particular, the
company invests in the digitalization of production
processes, using Big Data to optimize the supply chain,
forecast demand and manage production cycles.

Table 2

Main groups of indicators for assessing the effectiveness of foreign economic activity management at enterprises

Indicator group Indicators

Absolute — Export volume

— Import volume

— Balance of payments

— Number and amount of complaints received

— Number of complaints satisfied
Relative — Indices of export and import dynamics by value, physical volume, price, quantity, structure

— Coefficients of fulfillment of export and import obligations

— Average duration of transaction turnover

— Coefficient of return on foreign economic activity
Structures — Commodity structure of foreign economic activity

— Geographical structure of foreign economic activity

— Overhead structure of foreign economic activity
Efficiency — Currency efficiency of exports/imports

— Absolute efficiency

— Economic effect of operations

— Efficiency of purchasing imported equipment

— Efficiency of sales of products on the domestic market
Profitability — Production profitability

— Sales profitability

— Operating profitability

— Net profit

— Gross profit
Market — Market share by sales volume

Source: compiled by the author based on [10]
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Table 3
tli\le anl::;l(:g d Advantages Disadvantages Content of the method
SRACE Allows you to assess the competitive | Requires expert judgment, | Analyzes the enterprise according to four main
method position of the enterprise; suitable for | which may be subjective; coordinates: competitive advantage, financial
small and medium-sized businesses; |does not always take into potential, attractiveness of the industry and
allows you to analyze the strategy, account variable factors in | stability of the environment. A strategy is
even if it is not explicitly stated; can | the short term developed based on an assessment of the
be used to determine the optimal enterprise's internal and external environment.
strategy; requires expert assessments,
which may be subjective
LOTS Promotes in-depth analysis of Requires a large amount of | Used to assess internal resources and long-term
method the state of the object according data; difficult to apply in development trends
to various criteria (resources, non-standard situations
capabilities, trends, strategy)
PEST Allows you to create a holistic Difficulties in quantifying | It is carried out by analyzing
analysis picture of the impact of external many factors, which macroenvironmental factors (political,
(STEP factors on the activities of the complicates the analysis of | economic, social, technological), which are
analysis) enterprise their impact and changes evaluated according to their impact on the
enterprise. The results are entered into a matrix.
SWOT Easy to use, requires little cost; Inability to take into Internal (strengths and weaknesses) and external
analysis flexibility; analysis of external and account all factors (opportunities and threats) factors are assessed,
internal factors; suitable for assessing | (strengths, weaknesses, their significance is determined by a scoring
both the enterprise as a whole and its | opportunities, threats); system or using the J Wilson matrix
individual parts or products subjectivity of assessment
RIMS Assessing the impact of a strategy Requires a large amount of | Assessing the impact of the chosen strategy on
analysis on a company’s profitability; using data and precise estimates, |the company’s profitability, taking into account
an empirical model that allows for which can be difficult for strategic and situational variables (market
a wide range of variable factors; small businesses; does not | share, product quality, vertical integration,
helps determine the most effective always take into account market growth, industry development, capital
strategies for different market specific or unpredictable flows) The goal is to select the most appropriate
conditions factors strategies under certain market conditions
Studying Allows for detailed investigation Difficulty in defining Consists in identifying and quantifying (on a
the object | of key aspects of the organization's | analysis criteria; significant |single relative or point scale) the characteristics
profile activities and prospects expenditure of time and that determine the degree of consumer loyalty to
resources the enterprise

Source: compiled by the author based on [3—10]

MHP also focuses on the environmental component
of'its activities, introducing “green” technologies, such as
biogas complexes for energy production from production
waste. This not only reduces dependence on traditional
energy sources, but also increases the company’s
reputation in international markets, especially among
European partners, where environmental friendliness is
becoming a key factor in competitiveness.

Thanks to the introduction of modern management
methods and innovations, MHP was able to strengthen its
positions in international markets, expand exports to over
70 countries around the world, and establish long-term
partnerships with major foreign consumers.

Another example of how companies that use
modern methods improve their competitiveness is the
multinational company Alphabet, the parent company
of Google. It ranks 7th in the Global 2000 ranking of
the largest companies in the world with a market value
of 1,340.53 billion US dollars [1]. Alphabet’s main
sources of revenue include Google Services (Google
Search, YouTube, Google Network Members), Google

o4

Cloud and Other Bets (startups and innovations). In
2020, Google Search provided 57% of revenue, mainly
due to digital advertising, while YouTube added 11%,
becoming an important source of revenue. Google
Cloud and other projects are growing, demonstrating
the long-term potential of the company, which is
actively investing in cloud services and infrastructure
for enterprise customers.

Conclusions. The study confirmed that the
competitiveness of the enterprise is a multidimensional
category that includes the ability to adapt to dynamic
changes in the external environment, implement
innovations, reduce costs, effectively manage resources,
and ensure quality implementation of marketing and
production strategies. The results of the article create a
basis for further improvement of the foreign economic
activity management system through the integration
of the latest technologies, adaptation to changes in the
international market and the development of innovative
methods for assessing the effectiveness of enterprises in a
competitive environment.



«ExoHomiuHul sicHUK HTYY "Kuigcokuli nonimexHiyHul iHcmumym”s» N2 32,2025

References:

1. Academic Journals and Conferences. Available at: https://science.lpnu.ua/sites/default/files/journal-paper/2021/nov/25486/
nzmened-72-81.pdf

2. Vivchar O. I. Conceptual approaches of the SRAS methodology in diagnosing and assessing the economic security of enterprises.
Available at: http://dspace.wunu.edu.ua/bitstream/316497/1955/3/%d0%92%d1%96%d0%b2%d1%87%d0%b0%d1%80 %d1%81%
d1%82%d0%b0%d1%82%d1%82%d1%8f %d0%a2%d0%b5%d1%80%d0%bd%d0%be%d0%bf%d1%96%d0%bb%d1%8c.pdf.

3. Dergalyuk M., Tulchynska S. (2019). Influence factors of on foreign economic activity of enterprises in Ukraine. News of
Science and Education. Ne 5(66). P. 21-28.

4. Zhechkova A. Ye. Expansion of the enterprise’s foreign economic activity in the conditions of increased threats to the external
environment. DSpace: ELAKP: Repository of Igor Sikorsky Kyiv Polytechnic Institute. Available at: https://ela.kpi.ua/server/api/core/
bitstreams/610fcd42-78d7-4931-8765-c05{82e9ed0d/content

5. Kryvovyazyuk 1. V., Telezhynska N. V. (2017). Theoretical and methodological justification and analysis of the effectiveness of
the enterprise’s foreign economic activity. Effective Economy. No. 9. Available at: http://www.economy.nayka.com.ua/?op=1&z=5762

6. Kryvda O., Boichuk N., Vovchenko A. (2024). Mechanism of management of the foreign economic activity of the enterprise.
Market infrastructure. No. 76, p. 23-28. DOLI: https://doi.org/10.32782/infrastruct76-4

7. Tulchynska S. O., Kozhemyachenko O. O., Kuzminska N. L., Shashina M. V. (2024) National Economy: a textbook for
bachelor’s degree applicants / Igor Sikorsky Kyiv Polytechnic Institute. — Electronic text data (1 file: 8.82 MB). Kyiv: Igor Sikorsky
Kyiv Polytechnic Institute, 359 p. . Available at: https://ela.kpi.ua/handle/123456789/67190

8. Ostrovska, N., Krylov, D., Pohrebniak, A., Pereguda, Y., & Stetsiuk, V. (2023). Digitalization as an Imperative of the Development
of Business Processes in the Conditions of the Intensified Global Competitiveness. Journal of the University of Zulia, no. 14 (41),
pp- 766—783. Available at: https://produccioncientificaluz.org/index.php/rluz/article/view/40862/46803

9. Talakh T. A., Talakh V. I. (2024). Peculiarities of the methodology for analyzing foreign economic activity and its information
support. Economy and Society. issue 61. pp. 217-223. Available at: https://economyandsociety.in.ua/index.php/journal/article/
view/3784

10. Shtal T. V., Zakharenko I. V. (2021). Assessment of the foreign economic activity of the enterprise: competitive
advantages and state regulation. Business Inform. no. 12. pp. 21-27. Available at: https://www.business-inform.net/export _pdf/
business-inform-2021-12_0-pages-21 27.pdf

11. Shchur K. O. Transformation of the international activity of TNCs on the principles of Industry 4.0 / Repository of Igor
Sikorsky Kyiv Polytechnic Institute. Available at: https://ela.kpi.ua/items/7c1362a0-51ed-491a-b8ee-dc04b04c3784

Jlitreparypa:

1. Academic Journals and Conferences. URL: https://science.lpnu.ua/sites/default/files/journal-paper/2021/nov/25486/
nzmened-72-81.pdf

2. Bisuap O. I. KonnenryanbHi migxonu space-MeTOIUKH IIPU AIarHOCTHII Ta OLIHI ekoHoMiYHOI Oe3meku mignpuemct. URL:
http://dspace.wunu.edu.ua/bitstream/316497/1955/3/%d0%92%d 1%96%d0%b2%d 1%87%d0%b0%d1%80_%d1%81%d1%82%d0
%b0%d1%82%d1%82%d1%8f %d0%a2%d0%b5%d1%80%d0%bd%d0%be%d0%bf%d1%96%d0%bb%d1%8c.pdf

3. Dergalyuk M., Tulchynska S. Influence factors of on foreign economic activity of enterprises in Ukraine. News of Science and
Education. 2019. Ne 5 (66). P. 21-28.

4.KeukoBa A. €. Po3mmpeHHs 30BHIIIHBOCKOHOMIUHOI JIsIIBHOCTI MiJNPHEMCTBA B yMOBaX aKTHBi3alii 3arpo3 30BHIIIHBOTO
cepenosuma. DSpace: ELAKPI: Penosurapiii KIII im. Iropst Cikopeskoro. URL: https://ela.kpi.ua/server/api/core/bitstreams/610fc
d42-78d7-4931-8765-c05£82e9ed0d/content

5. Kpuson’ssiok 1. B., Tenexuncska H. B. Teoperuko-mMeTonnyHe oOIpyHTYBaHHS Ta aHai3 e(eKTHBHOCTI 30BHIIITHBOESKOHOMIY-
HOT AisUTbHOCTI mianpuemctBa. E¢exmusna exonomirxa. 2017. Ne 9. URL: http://www.economy.nayka.com.ua/?op=1&z=5762

6. Kryvda O., Boichuk N., Vovchenko A. Mechanism of management of the foreign economic activity of the enterprise. /nghpa-
cmpykmypa punxy. 2024. Ne 76. C. 23-28. DOI: https://doi.org/10.32782/infrastruct76-4

7. HarionapHa eKOHOMIKA: HiIpyIHUK 11t 3100yBadiB crynens 6akanaspa / C. O. Tymsauncska, O. O. Koxemstuenko, H. JI. Ky3s-
miHchka, M. B. [lammua. KIII im. Iropst Cikopceskoro. Kwuis : KIII im. Irops Cikopcerkoro, 2024. 359 c. URL: https://ela.kpi.ua/
handle/123456789/67190

8. Ostrovska, N., Krylov, D., Pohrebniak, A., Pereguda, Y., & Stetsiuk, V. (2023). Digitalization as an Imperative of the Development
of Business Processes in the Conditions of the Intensified Global Competitiveness. Journal of the University of Zulia, no. 14 (41),
pp- 766-783. URL: https://produccioncientificaluz.org/index.php/rluz/article/view/40862/46803

9. Tanax T. A., Tanax B. I. Oco0GmuBOCTI METOIUKHU aHAI3y 30BHIITHHOCKOHOMIYHOT JIisUTBHOCTI Ta Horo iHdopmaliiine 3a6e3-
neueHHs1. Exonomika ma cycnitbcmeo. 2024. Bun. 61. C. 217-223. URL: https://economyandsociety.in.ua/index.php/journal/article/
view/3784

10. MIrane T. B., 3axapenxko I. B. OmiHka 30BHINIHBOSKOHOMIYHOI [isZIBHOCTI MIiJANPHEMCTBA: KOHKYPEHTHI IepeBaru
Ta JepXKaBHE perymoBaHHA. Business Inform. 2021. Nel2. C. 21-27. URL: https://www.business-inform.net/export pdf/
business-inform-2021-12 0-pages-21 27.pdf

11. Ulyp K. O. Tpancdopmarnis mixxaapoanoi gisseHocTi THK Ha 3acanax Inxyctpii 4.0. Penosurapiit KIII im. Iropst Cikopcbkoro.
URL.: https://ela.kpi.ua/items/7c1362a0-51ed-491a-b8ee-dc04b04c3784

Crarrs Haniiinua no pexakuii 22.02.2025
Crarts omyOmikoBana 15.04.2025

95



