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The article examines the methodological foundations for assessing the potential of the food products market in the context of
international project development. It emphasizes the need to combine quantitative and qualitative methods for a comprehensive
analysis of market transformations, taking into account global challenges, the full-scale war in Ukraine, disruptions in logis-
tics, and European integration processes. The importance of adapting the national food sector to EU standards and developing
alternative distribution channels is substantiated, as these are key to enhancing the resilience and competitiveness of domestic
producers. Practical recommendations are provided for businesses and public authorities to support strategic planning and the
formulation of effective food market development policies.

Keywords: market potential assessment, food security, crisis conditions, international projects, methodological approaches,
national economy and international security, economic standards and EU policy.

Y cmammi pozenanymo meopemuxo-memoouuni 3acadu oyinio8anHa NOMeHYianry puUHKY npoo0GOIbUUX MOEApie 6 YMOBAX
2n06anbHux mpancgopmayii, nogHomacumaonoi siinu ¢ Ykpaini, decmabinizayii cgimosux 102iCmuyHuX 1aHYI02I8, NOPYULeH-
HA a2papmozo UPOOHUYMEA, 3MIHU CIPYKIYPU CROJCUBAHHA MA 3A20CMPeHHs KOHKYpenyii 3a pecypcu. Busnaueno, wo cy-
YAcHUll NPOO0GONLYUL PUHOK QYHKYIOHYE 8 YMOBAX BUCOKOI 6ONAMUNLHOCTI, YIHOGUX KOAUBAHb, KAIMAMUYHUX 3MiH, PUSUKIG
nPo00BONLYOT Oe3neKuU, 3pOCHAHHI BUMPAT HA eHeP2oPecyPCl Ma 3HUNCEHH KYRi6enbHoi cnpomodicHocmi Hacenenns. [Ipoana-
JI308AHO KOMNIIEKC B3AEMO3ANEHCHUX BHYMPIUHIX | 308HIUHIX YUHHUKIB, AKI 3yMOGII0I0Mb OUHAMIKY NORUMY ma npono3uyii,
eexmuenicmo QyHKYIOHYBAHHSA PUHKY, PIGeHb ineecmuyitinoi npusabaueocmi eanysi. Ocobnugy yeazy npuoiieno cucmemamu-
3ayii 6NIUBY MAKPOCKOHOMIYHUX, NONIMUYHUX, IHCIUMYYIIHUX, MEXHOLO02IYHUX | COYIANbHUX YUHHUKIE HA (DYHKYIOHYBAHHS NPO-
0060164020 PUHKY. 3aNPONOHOBAHO ABMOPCHKY THMESPAIbHY MEMOOUKY OYIHIOBAHHS NOMEHYIANY PUHKY NPOO0BONLCMEA, KA
BKIIOUAE KLIbKA KpUumepiis, i Micmumy UpOOHUYUIL, TOLICIMUYHUL, CRONCUBHUL, eKCROPMHULL, IHCIUMYYIUHUL | MeXHOI02ITYHULL
KOMNOHEHMU, 13 3ACMOCYBAHHAM KIIbKICHUX Ma AKICHUX NOKASHUKIG. Po321aHymo Moxcaueocmi 6UKOpUCMAanHs yughposux in-
CMpPYMEenmie, cucmem MOHIMOPUH2Y, 2e0IHGOPMAYIHUX MEXHOLO2II I RPOSHO3HOL AHATIIMUKU OJIs1 CBOEUACHO20 BUSBILEHHSL OUC-
banancie, pusuxie, opmysanis a0anmueHux YnpagiincbKux piuens. Busnaueno, wo cmpameeia 6i0H061eHHA NPOOOBOILYO20
PUHKY 6 YKpaini nosunna 6a3yeamucy Ha NPUHYUNAX cmanocmi, eKonociunol 6e3nexu, IHKII03UGHO20 PO3GUMKY, MIJCHAPOOHOT
cnienpayi, IHHOBAYIHOT MOOEpHIZ3ayii azpapHo2o cekmopy ma 3abe3nedeHts npooosobyo2o cyseperimemy. OOIPYHMOBAHO
HeOoOXIOHICMb pO3POOKU HOBUX NIOX00i6 00 azpono2icmuku, po36y008uU peioHAIbHUX IAHYIO2I8 NOCMAYAHHS, PO3UUPEHHS 00-
CIMYNY MAMux i cepeoHix 8UpOOHUKIE 00 PUHKY, (OPMYSAHHS CRPUSMIUBO20 THCIMUMYYILUHO20 cepedosuyd, akmusizayii oep-
JICABHO-NPUBAMHO20 NAPMHEPCMEA MA BNPOBAONCEHHS CYUACHUX MOOeTell YIPAGIIHHA PUHKOGUMU NPOYECAMU 8 YMOBAX NiCIA-
60CHH020 8IOHOBNEHHS eKOHOMIKIL.

Knruosi cnosa: oyinwsants nomenyiany purKy, npoooeoivia Oe3nexd, Kpusosi yMosu, MidCHAPOOHI NPOEKMU, MeMOOUUHI
nioxoou, HayioHaIbHA eKOHOMIKA Ma MIJICHApOOHa be3neka, ekonomiuni cmanoapmu ma nonimuxa €C.
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Problem statement. The food products market plays
a crucial role in the functioning of the national economy,
as it ensures the population’s access to essential food,
constitutes a significant share of GDP, and influences both
social stability and national food security. In the context of
dynamic global transformations, driven by technological
change, climate challenges, disruptions in logistics, rising
international competition, and the ongoing war in Ukraine,
the effective functioning and development of the food
market have become particularly urgent. Assessing the
potential of the food products market under such conditions
is not only a tool for analyzing the current situation but
also a strategic instrument for forecasting, adapting to
new circumstances, and identifying areas for international
project cooperation. At the same time, the development
of modern approaches to market analysis enables more
effective decision-making and fosters the integration of the
national agricultural sector into global markets.

Analysis of recent research and publications.
The assessment of the potential of the food products
market is a subject of active research by scholars and
practitioners in economics, marketing, agribusiness, and
strategic management. Significant contributions in this
field have been made in the context of analyzing market
competitiveness, modeling supply and demand dynamics,
studying consumption patterns, and identifying logistical
constraints and other factors that influence the efficiency of
food market operations.

In particular, the works of leading scientists focus
on: identifying key factors in the formation of market
potential. The publications focus on studying the structure
of demand, price elasticity, consumer behavioral patterns
and the impact of seasonality on the food market. In
addition, modern research pays significant attention to
environmental factors, sustainable development, the role
of organic products and the impact of globalization on the
formation of markets [1-3]. Among the most significant
works, one can note the studies of domestic and foreign
authors who consider: the structure of the food market in
different countries [4]; the influence of state regulation and
policy on the development of the industry [5]; assessment
of the competitiveness of enterprises in the field of
production and sale of food products [6—8]. Certain aspects
of this issue have already been considered in the authors’
previous publications [9-12].

Despite the significant volume of scientific works, the
issue of integrating different approaches to assessing market
potential, taking into account the specifics of individual
regions, socio-economic features and development trends,
as well as assessment using econometric methods, remains
insufficiently covered. Particular attention must be given
to the impact of global challenges such as climate change,
geopolitical instability, pandemics, and the conditions of
countries’ participation in international trade agreements.
As a result, the assessment of food market potential
requires an interdisciplinary approach that combines
quantitative methods, qualitative analysis, and project-
oriented thinking. This necessitates further research aimed
at improving the methodological framework for assessing
the potential of the food market.

Formation of the objectives of the article. The aim of the
article is to develop methodological foundations for assessing
the potential of the food market in the context of international
design in conditions of economic transformations and crises.
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The research is aimed at integrating modern approaches
to market analysis, which take into account the specifics of
consumer behavior, the competitive environment and the
influence of external factors, with practical tools for planning
and implementing international projects.

Presentation of the main material. The assessment
of the potential of the food products market is a crucial
and timely area of research, driven by several key factors
such as climate change, the depletion of natural resources,
demographic pressure in many regions of the world, as
well as disruptions in logistics chains and instability of
international trade routes caused by military conflicts,
particularly in Ukraine.

These challenges necessitate not only systematic
monitoring of developments in food markets but also the
application of modern methodological approaches to assess
their potential — taking into account domestic production
capabilities, external demand, export barriers, price trends,
and consumer preferences. Such analysis is a prerequisite
for substantiating strategies for the implementation of
international projects in the field of food security, designing
partnership programs with the involvement of donor
organizations, adapting agricultural production to global
challenges, and strengthening integration into international
agri-food markets.

Modern consumers are increasingly focused on the
quality, safety, and environmental sustainability of food
products. Changing consumer preferences are driving
producers to adapt their operations, which creates new
challenges for assessing market potential. The improvement
of production, storage, and transportation technologies
generates new opportunities for market expansion, but
simultaneously requires the integration of these changes into
market potential assessment methodologies. International
competition, market openness, and intensified cross-border
trade complicate the analysis of local market potential, as
their development is closely linked to global processes.
Moreover, fluctuations in food prices, currency risks,
changes in economic policy, and the consequences of
pandemics (particularly COVID-19) affect the functioning
of food markets, increasing the importance of evaluating
their resilience and development prospects.

Therefore, the relevance of researching methodological
foundations for assessing the potential of the food products
market lies in the necessity to account for the complex
and multifactorial nature of market processes and their
role in shaping sustainable economic development. The
findings of such research will contribute to the creation of
effective tools for analyzing, forecasting, and managing
food markets, which holds significant practical value for
various stakeholders.

The methodology for assessing market transformations
reflects a set of approaches, methods, and tools used
to identify, measure, and analyze changes in economic
systems under the influence of various factors. Key drivers
of such transformations include technological innovations,
legislative changes, the evolution of consumer preferences,
international competition, and other external and internal
influences. The analysis of these changes plays a critical
role in strategic planning, managerial decision-making,
and forecasting future trends.

There are several approaches to assessing market
transformations, depending on the specifics of the study
and the goals set for the analysis (Table 1):
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Table 1
The approaches to assessing market transformations
Method/ Application s R .
approach Type level Purpose of application Limitations/Cautions
Regres.smn Quantitative | Micro/meso Determining the impact of factors on production/sales Requl{es hlgh-qu'allty. stat1§tlca1
analysis volumes data, risk of multicollinearity
Time series Quantitative | Micro/meso | Forecasting market changes based on historical data i Ot e.:xternal
models shocks are not taken into account
SWOT-analysis | Qualitative | Mikpo / me30 iiznﬁflfstlon of strengths/weaknesses, opportunities Subjectivity of expert assessments
. o Analysis of the impact of political, economic, social, Does not take into account the
PEST-ananis | Qualitative | Macro and technological factors internal specifics of the sector
Porter’s Five Assessing the level of competition: threats from new
Combined | Meso players, suppliers, buyers, substitute products, and the | Not adapted to dynamic markets
Forces Model . o
level of industry competition
Benchmarking | Combined | Any Identifying b;st practices (market or production) for Dlﬂﬁculty' in gollectmg quality
further adoption comparative information
Product Life Combined | Micro Determining the stage of product development on the | Requires detailed data monitoring,
Cycle Analysis market, potential for growth, renewal, replacement limited for new products
Scenario Assessment of possible market transformation scenarios High dependence on expert
. Qualitative | Meso/macro | under different external conditions g dep P
analysis - h assumptions
(logistics, war, politics)
Hierarchy . L . . .
analysis Combined | Micro/meso Decmon—makm g in multi-factorial choices Subjectivity of weighting factors
method (e.g., determining target markets or sales channels)
GIS gnalyms Quantitative / Spatial modeling of demand distribution / logistics Requires spatial data and mapping
(geoinforma- . Meso/macro . .
: . spatial paths / regional advantages infrastructure
tion modeling)

Source: compiled by the authors based on [6—7; 13—14]

The methodology for assessing market transformations
is an important component of strategic planning and
management decision-making. The use of various approaches
and methods allows for a comprehensive assessment of the
changes that are taking place. The effectiveness of analysis and
forecasting is enhanced by the correct choice of methodology
and its adaptation to the specific conditions of the market
under study. The methodology for assessing food market
transformations is a key tool for strategic planning, especially
in conditions of war, destruction of logistics infrastructure,
changes in international trade flows and global security
challenges. The choice of analysis methods should take into
account the instability of the environment, multidirectional
risks and the need to adapt to changes in real time.

Depending on the approach, the following groups of
methods are used:

1. Quantitative methods — used to identify statistical
patterns and quantitatively predict transformations:

a. Regression analysis: allows you to identify
dependencies between variables, assess the impact of
individual factors (for example, military risks, changes in
demand) on market results;

b. Time series models: used to predict future changes
based on historical data, taking into account external shocks;

c. Cluster analysis: helps identify groups of consumers
or regions with similar behavior, especially relevant for
adapting to changes in consumer demand in war or post-
crisis conditions.

2. Qualitative methods — aimed at a deep understanding
of the motivations and behavior of market participants,
especially when quantitative data is limited or unstable;

a. Expert assessments: based on the opinions of
specialists on possible development scenarios, including the
analysis of supply risks, external market fluctuations, etc.;

b. Focus groups: allow you to collect information about
changes in consumer preferences and sentiment;

c. Interviews with key market players: provide access
to up-to-date information on logistical challenges, barriers
to export markets, problems with access to financing, etc.

3. Scenario analysis — provides a variant approach to
strategic forecasting in an unstable environment:

a. Development of several scenarios for the deve-
lopment of events: (for example, blocking ports, resumption
of exports, change in EU policy on supporting agricultural
exporters);

b. Assessment of the impact of critical factors on
market transformations: including military risks, currency
fluctuations, changes in regulatory policy;

c. Preparation of adaptation strategies for each scenario:
allows authorities and businesses to respond more quickly
to changes [1; 4; 15].

A comprehensive combination of quantitative,
qualitative and scenario methods makes it possible to:

— objectively assess the transformations of the food
market;

— identify the most vulnerable segments;

— develop adaptive solutions in conditions of high
uncertainty;

— ensure the sustainability of the agricultural sector in
the context of international projects and integration into
world markets.

The above-mentioned methods for assessing trans-
formations can be applied to conduct an in-depth analysis
and to form a comprehensive understanding of the ongoing
changes. Quantitative methods are appropriate when
analyzing statistical data and modeling economic processes.
However, in cases where market transformations are
complex and multifaceted, making them difficult to capture
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solely through quantitative approaches, qualitative methods
and scenario analysis should be employed. This combined
approach enables a holistic view of the transformations and
strengthens the rationale for management decisions.

Within this framework, the level of development of
food markets across world regions is a key determinant
of progress in the global agricultural market under the
conditions of WTO membership. The effective sale of
agricultural products can only be ensured through stable
and reliable distribution channels. These channels facilitate
timely product sales, secure the financial resources needed
for uninterrupted production processes, and enhance both
product quality and market competitiveness.

In this regard, the involvement of international techni-
cal assistance and the development of joint projects are
of particular importance, as they not only help offset
structural market losses but also create new opportunities
for integration into global value chains. Participation in
international projects entails the adoption of European
quality standards, the application of digital monitoring
tools, and access to financing mechanisms, all of which
require an in-depth assessment of the food market potential
as a systemic basis for informed decision-making.

The development potential of the food market should
be defined as the set of resources, conditions, and prospects
for increasing the volume of high-quality and competitive
food production, as well as for implementing modern
approaches to food trade at both national and international
levels [4]. Effective assessment of this potential requires
a comprehensive analysis of production factors, the
availability of infrastructural components, and the broader
institutional environment.

Key elements of such an analysis include the
sufficiency and condition of production resources (land,
labor, and technology), the capacity for modernization of
the production process, the implementation of high value-
added technologies, and access to innovative logistics and

sales channels. It is also necessary to consider the level
of informational support, including the accessibility of
market data, awareness of legislative changes, pricing
dynamics, and certification requirements. The presence of
an integrated, transparent, and adaptive market information
system forms the foundation for producers’ effective
participation in international projects and ensures the
sustainable development of the food market as a whole [8].

In case of insufficient production of domestic food
products, it will be necessary to cover the deficit with
imported analogues to meet the needs of the population.
This can pose a serious threat to the country’s food security.
Therefore, at the state level, it is important to systematically
monitor the situation on the food market and implement
measures aimed at supporting and protecting domestic
producers.

To assess the level of development of the food market
potential, it is advisable to group the relevant criteria. We
propose the following grouping of criteria (Fig. 1).

According to Figure 1, we have identified three groups
of criteria for assessing the potential of the food market:
criteria for assessing the volume of food production,
criteria for assessing the volume of food sales, and criteria
for assessing the logistical and infrastructural support of
the food market.

The volume of food production is assessed by indicators
of dynamics, such as absolute increases, growth rates, and
growth rates. These indicators allow us to analyze the
situation in the agricultural sector of the economy, assess
the state of individual industries, timely detect declines
in the production of certain types of products, as well as
determine the causes of these phenomena and develop
appropriate strategies to increase food volumes. As
practice shows, insufficient state support for agricultural
enterprises does not allow organizing an effective process
of food production. Therefore, the results of monitoring
in agriculture determine the list of measures necessary to

Source: built by authors based on data from [2-3; §—10]
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Criteria for assessing food
production volumes

number of trading enterprises
within the studied territorial unit;

formats of food trade enterprises;

presence of barriers in estab-
lishing economic relations bet-
ween food producers and trade
enterprises;

dynamics of sales volumes of
food products by regional producers;

dynamics of import volumes of
food products from other countries;

share of imported products in
the total volume of sales of food
products;

assortment of food products of
domestic and foreign producers;

range of prices for food products
of domestic and foreign producers;

level of self-sufficiency of the
region in food products.

Criteria for assessing
the volume of sales
of food products

dynamics of sales vo-
lumes of crop production by
enterprises (in kind and
monetary terms);

dynamics of sales vo-
lumes of livestock produc-
tion by enterprises (in kind
and monetary terms);

dynamics of sales vo-
lumes of processing industry
enterprises (in kind and
monetary terms);

level of state support for
domestic food producers.

Criteria for assessing
the logistical and
infrastructural support
of the food

availability and condition
of logistics infrastructure
(warehouses,  refrigeration
facilities, transport hubs);

quality  of  transport
connections (roads, railways,
ports, airports);

share of food losses during
transportation and storage;

level of implementation of
digital technologies in logis-
tics;

compliance of infrastruc-
ture with international food

safety standards (HACCP,
ISO);

integration into global
supply chains.

Figure 1. Groups of criteria for assessing the potential of the food market
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support the agricultural sector in order to increase food
production and improve its competitiveness.

The volume of food sales is assessed by a number of
indicators that characterize the level of trade development,
product range, market situation and the level of self-
sufficiency of the population in food products within a
certain region [16—17].

The criterion for assessing the logistical and
infrastructural provision of the food market allows us to
assess the market’s ability to effectively transport, store
and distribute food products, which is critically important
for international projects, especially export-oriented or
humanitarian-donor projects.

In the conditions of a full-scale war in Ukraine,
accompanied by disruption of logistics chains, destruction
of infrastructure and difficulty in accessing international
trade routes, the issue of not only effective production
of agricultural products, but also their marketing is
becoming critical for the survival and development of the
domestic agricultural sector. Despite the stable demand for
Ukrainian producers’ products, they often face significant
barriers in promoting their products — from the high cost of
retail outlets to limited access to chain supermarkets due to
non-transparent or discriminatory conditions. Under such
circumstances, the lack of effective and accessible product
sales channels actually blocks opportunities for sustainable
production and expansion of agribusiness, reducing
Ukraine’s food security and export potential.

In response to the current challenges facing Ukraine’s
food market, particularly those caused by the full-scale war,
logistical disruptions, and restricted access to international
trade routes, alternative forms of trade are actively developing
within the country. One such approach includes the expansion
of specialized agricultural markets, which are primarily
oriented toward supporting regional producers. These markets
provide access to trading spaces at significantly lower fees,
making them more accessible for small and medium-sized
agricultural enterprises and food processing businesses.
Prices for food products at these venues are, on average, 30%
lower than those in commercial markets or retail chains. Due
to high consumer demand, products tend to be sold quickly,
allowing producers to maintain the necessary working capital
for sustaining and expanding food production.

In addition, temporary food fairs are becoming increa-
singly common, especially in urban areas and during
seasonal harvest periods. Although these fairs do not operate
continuously, they facilitate the sale of large volumes of food
products and enjoy widespread popularity among consumers.
Prices at these fairs are also lower than in traditional
commercial outlets. These evolving trade formats provide
agricultural producers with timely and reliable opportunities to
sell their products, which in turn stimulates production growth
and strengthens the resilience of the domestic food market [15].

From the perspective of international project development,
these formats can be further leveraged to support inclusive
market access, reduce transaction costs for local producers,
and pilot innovations in food logistics, cold chains, and
e-commerce platforms. Integration of these initiatives
into broader international frameworks can be facilitated
through joint technical assistance programs, public-private
partnerships, or EU-funded regional development projects.

One of the key indicators used in assessing the potential
of the food market is the share of imported food products
in total market supply. A growing reliance on imports

typically signals unmet domestic demand, indicating
insufficient levels of local food production. In such cases,
the risk of a food crisis increases, highlighting the need for
targeted policy interventions and development planning.
Therefore, it is essential to calculate the region’s food
self-sufficiency ratio. A low self-sufficiency rate indicates
a high dependency on external suppliers and underlines
the need to support the scaling-up of production by either
local or foreign producers operating within international
cooperative frameworks.

In this context, food market development strategies must
include timely monitoring and comprehensive assessment
of production volumes, trade dynamics, and infrastructure
capacity. These assessments serve as the foundation for
designing effective measures aimed at stimulating the
agricultural sector and ensuring food security at both
the national and international levels. Furthermore, they
inform the prioritization of international project funding
and technical interventions, thus aligning local market
development with global sustainability and resilience goals.

Conclusions. The methodology for assessing market
transformations forms a critical foundation for strategic
planning and informed decision-making, particularly in the
context of international project development. It enables a
comprehensive analysis of structural and situational changes
driven by economic, geopolitical, environmental, and
social factors. The integration of various methodological
approaches, both quantitative and qualitative, enhances
the depth and reliability of food market assessments and
supports the development of evidence-based strategies.

In the current context of global instability, full-scale war
in Ukraine, and intensified European integration efforts,
the importance of systematic evaluation of food market
potential has increased significantly. The rising share
of imported food products within the domestic market
indicates unmet consumer demand and may serve as an
early warning signal for potential food crises. This situation
calls for continuous monitoring and the implementation
of proactive measures to support domestic producers and
reduce dependency on external supplies.

Furthermore, the adaptation of Ukraine’s food
system to European standards, including those related to
product quality, safety, environmental sustainability, and
traceability is essential for strengthening its position within
international markets. Alignment with EU norms not
only facilitates access to European funding mechanisms
and technical assistance programs but also increases the
country’s competitiveness within global agricultural trade
networks.

The presented methodological recommendations
can serve as practical tools for stakeholders involved in
the design and implementation of international projects,
particularly those supported by the EU, FAO, or other
multilateral donors. They are also applicable for national
authorities and private enterprises seeking to develop
resilient, transparent, and competitive food markets.

In summary, timely and methodologically grounded
assessment of food market development potential provides
the basis for creating effective instruments for market
management and strategic planning. These instruments
will play a pivotal role in ensuring food security, enhancing
economic resilience, and accelerating sustainable growth,
both nationally and in the broader framework of regional
and international cooperation.
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