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LANDING PAGE TA SMART SITE SIK EOEKTUBHI
MAPKETHUHI'OBI IHCTPYMEHTH

LANDING PAGE U SMART SITE KAK 2OOPEKTUBHBIE MAPKETUHI'OBBIE
NHCTPYMEHTBI

LANDING PAGE AND SMART SITE AS EFFECTIVE MARKETING TOOLS

Y cmammi Oocnionceno ponv Landing Page sax eghexmusnozo Mapkemunz08020
IHCMpYMeHmy, NpOaHali308aHO OCHOBHI emanu CMEOPEHHs CMOPIHKU, I cmpykmypy ma
komnonenmu. Pozenamymo Smart Site ax innosayitine dockonanenns Landing Page, éxazano
tl020 OCHOBHI Xxapaxkmepucmuku i mexanizm 0ii. Ilpoananizoeano npuuunu epexmusHocmi
YinbosUX CMOPIHOK, OCHOGHI adcelni 6naugy Ha siogioysaua. Oxapakmepuszo8aHo 0coOIUBOCH
Ma poib KOMCHO20 KOMNOHEHMA CMOPIHKU. Busaeneno Haunowupeniui nOMUIKU pO3POOHUKIE
CMOPIHKU, 3aNPONOHOBAHO MOJICIUG] WIAXU IX eunpasieHHs ma ¢hakmopu, 5AKi HeoOXiOHO
eépaxosyeamu npu cmeopenui Landing Page. Haoano pexomenoayii wo0o npasuibHo2o
CMBOPEeHHS YiNb0BOI CMOPIHKU, AKA NIOBUWUMb NOKASHUK KOHEepcii. Bxazano moowcnusi cnocoou
MOHIMOPpUHSY pe3yIbmamie ma 6UsENeHHs HeOONiKi8, W0 2albMyIOmb Npoyec MNOKYHKU.
Copmynvosano eumoeu 011 pospobHuka ma 3amosHuxa Landing Page uu Smart Site,
OOMPUMAHHA ~ AKUX  CHPUAE  OMPUMAHHIO — MAKCUMAIbHO — e(eKmusHo20  pe3yibmamy.
OOrpyHmosano  akmyaibHiCmb — GUKOPUCMAHHA — YUX — MAPKEeMUH208UX — IHCPYMEHmMIE )
MauOymuboMy.

Karwuosi caoBa: Landing Page, Smart Site, minpoBa CTOpiHKA, 1HT€PHET-MapKETHHT,
KOHBEPCisl, OHJIaliH MOKYTIKH.

B cmamve uccreoosano ponw Landing Page kax apgexmuenoco mapkemunzo6o2o
UHCMPYMEHMA, NPOAHATUIUPOBAHO OCHOBHLIE SMANbL CO30AHUSL CMPAHUYbL, ee CMPYKmypy u
komnonenmol. Paccmompeno Smart Site kax unnosayuonnoe ynyuwenue Landing Page, ykazano
€20 OCHOBHble XAPAKMEPUCMUKU U Mexanusm Oeticmeus. IIpoananuzupoeano npudumsl
appexmusnocmu  yenevlx  CMpAHUY, OCHOBHble pbluaeu  GIUAHUA HA  NOCEmumels.
Oxapakxmepuzo8ano 0COOEHHOCMU U POTb KANCO020 KOMNnoweHma cmpanuyvl. OOHApYICeHO
Hauboiee pacnpocmpanenuvie OWUOKU pa3paboOmMyuKo8 Cmpanuybvl, NPedIOHCEHO BO3MON’CHbLE
RYMU UX UCHPAGIEHUs U PAKMOPbL, KOMopble HYHCHO yuumvlieams npu cozoanuu Landing Page.
IIpedocmasnenvl pekomenoayuu no no8oody NPASUILHO20 CO30AHUS YeNeBol CIMPAHULYbL, KOMOPAs.
Y8enuyum nokasameib KOHGEPCUU. YKazamo 03MoHiCHble CHOCODObL MOHUMOPUH2A Pe3YIbmMamos u
8bIABNIEHUS  HEOOCAMKO8, Komopvle mopmoszsim npoyecc nokynku. Cgopmynuposano
mpebosanus k pazpabomuuxy u 3axazyuxy Landing Page wiu Smart Site, cobniooenue komopuwix
cnocoocmeyem — NOIYYEHUr)  MAKCUMAnbHO — 3¢pgekmusnozo  pezynomama.  Ob6ocHosano
aKmyanbHOCMb UCHONb308AHUSL IMUX MAPKEMUH20BbIX UHCIPYMEHMO8 8 0YOYUleM.

Kuarouesnbie caoBa: Landing Page, Smart Site, meneBas crpaHuiia, HHTEPHET-MapKETHHT,
KOHBEPCHSI, OHJIAIH MOKYITKH.



The article contains a research of role of Landing Page as an effective marketing tool, the
main stages of creation, structure and elements of the page are analyzed. Smart Site is described
as an innovational improvement of Landing Page, its main characteristics and mechanism of
action are pointed. The reasons of Landing Pages’ efficiency and the main levers of influence on
the visitor are analyzed. Each page component’s special features and role are characterized. The
main mistakes of page creators are revealed, possible solutions and factors to consider while
creating Landing Page are offered. The recommendations about correct creation of a landing
page which will speed the conversion are presented. The possible ways of monitoring of results
and revelation of flaws, which slow down the process of purchase are specified. The requirements
for a customer and a developer of Landing page or Smart Site are formulated. Following these
requirements helps getting the most effective result. The topicality of using these marketing tools
in future is substantiated.

Key words: Landing Page, Smart Site, internet-marketing, conversion, shopping online.

Beryn. 3a manumu kommnanii  Factum Group Ukraine, ctaHoM Ha 4epBEHb
2015 poky, 59% ykpaiHIliB € aKTUBHUMH KOpHCcTyBauamu I[HTepHeTy (0e3
ypaxyBanHsa Kpumy), a 40-45% yxpaiHiiB KymnyioTb ToBapu uepe3 [ntepner. 3
METOIO JTIOCSITHEHHSI BUCOKOTO PIBHS MPOAAX 1 Makcumizalii mpuOyTKy HEO0OXiTHO
3aCTOCOBYBATH MAapKETHHTOBI iHCTpyMeHTH B IHTepHeTi. IX momynspHicTs 3pocTae
IepIll 3a BCE Yepe3 MOKIMBICTh MiHiMI3awli BUTpar. g OaraTtbox BUIIB O13HECY
IHTEPHET-MAPKETHUHI € HaWOUIbIl €()EKTUBHHM 3 TOUYKU 30pY CITIIBBIIHOIICHHS
BUTpAT Ha MPOCYBaHHS Ta OTPUMAHUX PE3YyJbTaTIB (311MCHEHUX MOKYTIOK).

Buxopucranns Landing Page (LP) Oepe mouarok i3 2003 poky, Koau
koMmaHiss Microsoft mparnyna 30umemMTH  oHMaMH-poaaxki 113 Office. Ane
HaWOLIBIIOT MOMYJISIPHOCTI BOHU movanu HaOyBatu y 2009 poiri, BHACHiIOK
PO3KBITY €JEKTPOHHOI KoMepilii Ta Xmap. 3apa3 IUIbOBI CTOPIHKHA € TTOBHOIIIHHUM
MapKEeTUHTOBUM iHCTPYMEHTOM. 1X e(eKTHBHICTh MOKHA TOSCHMTU HASBHICTIO B
CEPEeIHbOCTATUCTUYHOTO KOpUCTyBaua [HTEpHETY KIIMOBOIO MHCICHHS, SKE
XapaKTEePHU3y€EThCsl PO3CISHICTIO yBaru Ta HEBMIHHSAM 30cepeipkyBarucs. JlrogmHa
IIBUIIE COpUiiMae, ajie HEHAJoBro 30epirae y cBOid mam'sTi iH(opmarlriio.
[Tommpenoro mpoOIeMOI0 € Te, MO0 PO3POOHUK YITKO CIIJIYE 3araJbHONPUUHITUM
npaBuiam noOyaoBu LP, He BpaxoByloum OCOOJIMBOCTEH  MPOIMO3HIIII,
MPEJCTaBJICHOI Ha CalTi, MOTUBIB LUJIbOBOI ayauTopii. OCTaHHBOIO 1HHOBAIIEID €
«CMapT CaluTU», K1 MOEIHYIOTh €JI€MEHTH 0araToCTOpIHKOBOro caty Ta LP.

IMocranoBka 3amauvi. MeTor cTarTi € KOMIUIEKCHE JOCHIHKEHHS MpOoLecy
ctBopeHHs Landing Page, BUsiBIeHHSI OCHOBHUX IMOMMJIOK PO3POOHMKA Ta HaJIaHHS
pEeKOMEHJalld 3 METOW iX YHUKHEHHS; [JOCHIJDKEHHS CMapT-CalTy sk
1HHOBAIIHHOTO MApPKETUHIOBOTO IHCTPYMEHTY.

MeTtoaogorisa. TeopeTHKO-METOI0JIOTIYHOK 0a3010 JIOCTIIKEHHS CTalld:
TEOpiss MapKETUHTY; 3araJlbHOHAYKOBI METOAM (CHCTEMHOrO aHali3y, aHamli3
CTATUCTUYHHX JAHUX 1 aHAJIOT1H).



Pe3yabTratH  J0CTiIKEHHS. Landing Page, sxi e Ha3uBalTh
OJIHOCTOPIHKOBUMHU CaTaMu ab0 HUJIbOBUMH CTOPIHKAMH, MOXYTh OyTH Oy/b-
SKOIO CTOPIHKOIO caiTy abo CHeIialbHO CTBOPEHOI OKPEeMOI0 cTopiHkoio [1].
OcHoOBHa 3a7aya CTBOPEHHS IJILOBUX CTOPIHOK - IMPOCYBAHHS B IMEBHIM Hilll
TOBapIB YW TOCHYT NUIAXOM (OKYCYBaHHS Ha IEBHIA ayauTopii 1 KOHBepcii
BiJIBIIyBauiB B MOTCHIIIMHUX KJII€HTIB.
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Puc. 1. Bigcorok KoHBepcii OHIAH-TOKYIIIB [4]

[{11p0B1 CTOPIHKH JO3BOJSIIOTH C(POKyCyBaTUCA Ha NOTPIOHOMY CETrMEHTI
ayIUTOpli 1 TEPCOHANI3yBaTH CBOE MApPKETHHIOBE MOBIJOMJICHHS. 3a JaHUMHU
JIOCITIJIKEHb, BUKOPUCTAHHS «ICHJIIHTIB» JIO3BOJISIE JOCATHYTHU 30UIBIICHHS PIBHS
KOHBepcii B cepeHhOMY Ha 25% i Gisbine. IX cTBOpEHHS € JeneBIInM i MIBUIIINM,
HIK HaIllMCaHHA 6araTOCTOPIHKOBOIO CaTy, MpoTe ePEeKTUBHICTL Habararo OibIa.
JlunaMiKy B1JICOTKAa KOHBEPCIi B YCbOMY CBITI HaBEJIEHO Ha puc. 1.

LP ™MoXxe BHKOPUCTOBYBAaTHCA Jisi TPOCYBAHHS MPOIYKTY YU TOCIYTH,
POy NMEBHOTO TOBAPY UM IPYIH TOBapiB abo reHepartii JiaiB (3as180k) [2].

Caiit noBuHEH 3a 3-5 CeKyH]I pO3MOBICTH, PO IO BiH, CTBOPUTU MPABUIILHUMA
oOpa3 KOMIaHii 1 MO3UIIOHYBaHHSI. Buxonasuu 3 MOTHUBIB 3A1MCHEHHS OHJIAlH-
NOKYNKHU (puc. 2), 3p03yM1LI0, IO BiJIBiyBad X04€ OJpa3y OTpUMAaTH BIAMOBIAI Ha
taki nutaHHs: «Illo came mnpomaeThca?», «Ski mepeBaru MbOTO MPOIYKTY Ha
iHIUMHA?» «Yomy s MOBUHEH OTPUMATH TPOAYKT came 3apa3?», «Sk g MOxy
3MIMCHUTH MOKYTIKY 7).
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B Nlerko nopiBHATK LiHK
H BinbwwninacopTumeHT
H Hykui wiHK

H Menwinopatkn

i BiacytHicTb HaToBNY

E EkoHomia Ha nanbHoMy

M [Hwe

Puc. 2. Yomy mrou 3A1HCHIOIOTH MOKYIIKKA OHJIAKH [5]

[{iboBa cTOpiHKA MOBMHHA MICTUTH TaKl OCHOBHI €JIEMEHTH: 3aroJIOBOK, IO
npuBepTae ypary, 0a3oBa iHdopmalliifHa YacTHHA, KOHBEpcCiiiHa (opMa 1 TpacToBi
ejleMeHTu (BIATYKH, cepTudiKaTH, HAropoau, JileH3ii Tomio). Bapto Hamaronutu
KOMYHIKAIlIiiHI KaHaJIM 4epe3 SKi CHOXHBadl JI3HAIOTBCA MPO CalT, 30Kpema
OHJIalH (KOHTEKCTHA peKjiama, OaHepHa pekiama, pe3ysbTar NouyKy) Ta oddaitn
KaHaiu (BI3UTKa, Oykier, karajor). JleHaiHr moke OyTM CTBOPEHO Ha OCHOBI
3aranpHOTO caiTy. [IpoTe HeeeKTUBHO BUKOPUCTOBYBATH JOMAIITHIO CTOPIHKY SIK
IIJIbOBY TOMY II0 Ha HIA 3aHaATO Oarato eJIeMEHTIB, IO BiJBOJIIKAIOTh
BiJIB1/1yBauiB.

Jlst cTBOpeHHS cailTy MoHa 3actocyBatu Mojenb AIDA (Attention, Interest,
Desire, Action), iHKoJIU J107ar0Th ATy ckiagoBy — S (Satisfaction) [3]. Jlenainr
MOBMHEH MICTHTH €JIEMEHT, 0 TpuBepHe yBary (Attention), iHdopmailito, M0
3arfikaBuTh (Interest), morim iHTEepec nepexoauts B Oaxanus (Desire), 1 piHanbHUI
MOMEHT — Ais (Action), 10 fAKOi CIOHYKaloOTh BHIle3ranaHi eiaemeHTu C2A.
3a710BOJICHHSI O3HAyae, M0 MIC/s MPOWIEHUX YOTHUPHOX €TamiB BiABIIyBau CTae
CTIOKMBAYEM 1 Y HbOTO TOBWHHI 3aJUIIUTUCS MO3UTUBHI BPaXXEHHS Bl MOKYIIKU
abo BIJ HAJAHUX MPOMO3UIIIM, 1 TOMY 30UIBIIYETHCS BIPOTIAHICTH, 110 BIH MOXE
3IIACHUTH 11 3HOBY, 200 PO3IMOBICTH PO CalT CBoeMy oToueHHIo (Satisfaction).

OHOCTOPIHKOBUM CalT 3a3BHWYail MOBUHEH BIAMOBIIATH OJHOMY KJIIOUOBOMY
3amuTy. 3aroJIOBOK MICTHTh KIIFOUOBE CIIOBO (T€, sIKEe CTIOXKMBAY 3a/1a€ B HOIHyKOBlI/I
CHUCTEMI), QK€ Cy4YacHUH KOPHUCTyBau IHTepHeTy noTpedye KOHKPETHUKUA 1 HE
BUTpaYaTHUME 4Yac Ha PECypCH, IO HE BIAMOBITAIOTH HOTO pPEaIbHOMY IHTEpECY.
Hanpuknan, «kypeu icnancbkoi MoBH y KueBiy, a He «Kypcu 1HO3EMHHUX MOB». 3a



JOCIIJIKEHHSIMU, TIOTJISII KOPUCTYBaya OJipa3y HaNpaBlICHUN Yy BEPXHIO YACTUHY
ekpany. Tomy came TaM HEOOX1AHO PO3MIIIYBaTH Ha3BYy KOMIIaHI1 Ta MOCIYTH, SIKi
BOHA IpornoHye. JIakoHi4uHO, 6€3 3aiiBoro TekcTy. Bece moBUHHO OyTH MakCHUMAalIbHO
MPOCTUM Ta IHTYITUBHO JOCTYITHUM.

Konsepcitiny dopmy s BBOAY JaHUX KJII€HTa 3 METOK PEECTpaIii 4Yu
oopmIileHHST 3aMOBJICHHS NPUNHATO pO3MINIyBaTH y TpaBiii dvactuHi. Bona
MOBMHHA MICTUTH Hebarato TMoOdiB il BBOAY JHaHux. Ha caiiti 00O0B’SI3KOBO
npucytHii ememeHntT C2A (Call to Action), mo ctumymoe mo naii. Hampukian,
BEJIMKA SICKpaBa KHOIKA 13 HaAMHCOM-3aKIMKOM.

[adopmarrito Bapto nmogaBaté y Gpopmi TaOIUIb, MAPKOBAHUX CITUCKIB, CXEM,
mo0 BoHA TMpocTimie copuiiManacs. baxaHo mnmcath KOpOoTKi  pakTH 3
BUKOpUCTaHHAM I p. KOHTEHT MoBHHEH OyTH CTPYKTYPOBAHUM 1 HEHAB S3JIMBUM.
OcHoBHa 3a7a4a iHGopMaIlii 3 ONMUCOM MPOAYKTY — IHIAIITOBXHYTH BiJBiyBayda 10
3allOBHEHHSI KOHBEPCIMHOT (hopMHu.

Komrmanii moTpiOHO 3ajJuIIMTH CBOi KOHTAaKTHI JaHi, ajieé HE BapTO MHCATH
KiJIbka HOMEpIB TeledoHIB YU ajpec MmomTd. YuM MeHImui 1ed Bulip — TUM
OinbIIa BIPOTIAHICT, IIBHAKOTO 3AIMCHEHHS TOKYINKH. bakaHo BUIaauTH 3
«JICHJIIHTY» BCl HaBIramiiHi MOCHJIAHHA, 1100 KOPUCTyBaud HE BIABOJIKABCSA 1 MIT
CIIIyBaTH 3a BU3HAYEHUM CLEHapieM KOHBepcii. 3aMicTh 3aiiBoi 1H(popmarlii npo
TOBAp MOXXHA PO3MICTUTU BIJITYKU CIIOKHUBauiB (K1 OOOB’A3KOBO IMOBHHHI OyTH
peanbHUMM), TUIIOBI MUTAHHS 1 BIANOBIAI Ha HHUX, a00 K PI3HOrO POAY TapaHTii
pe3yNbTaTy, HOBEPHEHHS TPOILEH, JIIEH3I].

JUtst cTUMYJIALIT TOKYTIKM MOYHA 3aCTOCOBYBATH Pi3HI IpUOMHU 30yTy: aKiiii,
cneniaibHl npono3uuii. [loBuHHA OyTH YiTKa LIHOBA MPOMO3UIIiS, TOOTO OOILSTHHS
KJIIIEHTY MEBHOI BUTOM. BOHA € OCHOBHUM KaTali3aTOPOM KOHBEPCIT «JICHAIHTY.

3 PO3BUTKOM KIIIIMOBOTO MHCJICHHS KOPHUCTYBaul MOYalIM Kpalile CIpuiMaTH
oOpazu Ta BizyanbHy iHbopmarito. Jlis TOpuUBEpHEHHS yBaru BapTo
BUKOPHCTOBYBATH BEJIMKI SICKpaBl 300pa)K€HHs, 1HKOJIM HEHAB SI3JIMBY aHIMAIIIIO,
BiJleo3anucu. PekoMeHyeThCs JO/IaBaTH JIMIIE OJUH 3 TaKMX €JIEMEHTIB, 100 HE
o0TsDKyBaTH CTOpiHKY. Kpame oOupatu ¢ainm HEBETUKOro po3mipy, 1100
3MEHIIIUTA Yac 3aBaHTaXEHHs CTOpiHKU. KokHa CceKkyHJIa € BH3HAYaJIbHOIO.
PekoMeH/I0BaHO  yHMKAaTH  THUIIOBUX  300pakeHb 13  (OTOOAHKIB, BOHHU
MEPeIIKO/KAIOTh KOHBEPCli, aJkKe pO3TUPAKOBAaHI Ha PI3HUX caWTax 1 He
BUKJIUKAIOTh JIOBIPH.

Bapto 3BepHyTH yBary Ha ajanTUBHUN au3aiiH caiTy. ToOTO, BiH TOBHUHEH
BIIKPUBATHUCS HA YCiX CydacHUX rajpkeTax. 3 puc. 3 BUAHO, 110 YaCTKU MPHUCTPOIB, 3
SAKUX 31MCHIOETHCS MOKYIIKA, MPUOIM3HO OAHAKOBI. Ha 1IIbOBUX CTOpPIHKAaX 4acTo
PO3MIIIYIOTh KHONKH «IIEPIHTY» (aHrd. to share - MUIATHCA), BBa)Karouwu, IO
KOPHUCTYBa4 PO3MOBICTh MPO CBOIO MOKYIMKY APY3siM y commMepekax. Hacmpasmi
JFOAM 3BUKIIU AUIMTUCS KOHTEHTOM, a HE MPOMO3HUIII€I0 MOKYIKHA, TOMY B OUIBIIOCTI
BUIIAJIKIB KHOIIKH IIEPIHTY 3aiiBi.
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Puc. 3. Ilpuctpiii, 3 sikoro 3aiiicHeHO MOKYTIKY (2015) [6]

[Ilo6 po3ymiTH, HAcKiILKH BAaidow € LP 1 sk BrmBae Ha BiJICOTOK KOHBEpCii
KOXXHA 3MiHa €JEMEHTY CTOpPIHKH, HEOOXIJHO 3IIHCHIOBATH MOHITOPUHT 1
BUMIPIOBaHHA €()EeKTUBHOCTI IJIbOBOi CTOpPIHKM. [l 1boro HaidyacTimie
BUKOPHUCTOBYIOTh /1Bl cucteMu — Google Analytics Ta Anaexc merpuka. OCHOBHI
MOKa3HUKM, Ha SKI 3BEpPTAlOTh YyBary — KOHBEPCiS, BIJICOTOK BIJAMOBH,
B1JIBITyBaHICTh, CEPE/IHIN Yac epeOyBaHHs Ha CTOPIHIIL.

Haiinowupeniwi nedoniku yinbo8ux cmopinok

He3Bakatoum Ha 3arajdbHONPUUHATI Mopanu, cTBopeHHd Landing Page ne
MMOBUHHE BIAMOBIIATH JKOAHUM OOMEXKYyBaJIbHUM BHUMOTaM. I[liTbOBHUX CTOpPIHOK
HACTIJIbKM 6arato, 10 y CHOKUBAaviB MOXE BUPOOUTHCS TaK 3BAaHUN «IMYHITET» IO
Hux. He Bcl BiABiayBaul BEAyThCS HA akKIlii Ta MOXJIMBICTh 36KOHOMHTH, KOXKHA
KOMITaHisl TOBUHHA BU3HAYUTH, UM Oy/I€ 11€ TOIIILHIUM, BpaXyBaBIlId TOHKOII CBOET
nporno3uilii. YacToro MOMUITKOIO € OOTSDKEHHS CTOPIHKM OaraTbMa eJleMeHTaMHu, sIKi
B CyMi JAlOTh JiIlle HeTaTUBHUM eekT. L{iTboBI CTOPIHKM BUKOPUCTOBYIOTHCS IS
MPOJIaX JIUIIE OJHOTO KOHKPETHOTO TOBapy. BoHM He BiAMOBIAAIOTH KPUTEPIsIM
SEO-nmpocyBaHHs, a/yke TEKCTH Ha HUX Maibke BiICYyTHi, a00 X HE3HA4Hi, TOMY
BHUBECTH 1X Ha MEPILI MICIISl HOUTYKOBUX CUCTEM CKJIAJIHO.

Pexomenoayii ons ycynenmns nedonixis

1. He BapTo oOMexxyBaTucs 3aralbHONPUHHATUMH paMKaMU 1 PaBUIIaMH
nodynoBu Landing Page 1 npu 1mpoMy 3arpomMapkyBaTh CTOPIHKY BciMma
MOKJIMBUMHU €JIEMEHTaMH CTUMYJIIOBaHHS KOHBepcii. Sk TiTbKM WIOCH CTae
MacoBUM, 3’SIBISIETHCS TOTpeOa eKckiIo3uBy. llepmr 3a Bce Tpeba 3HAWTHU CBIi
BJIACHUW  CTWJIb, CBOIO HEMOBTOPHICTh. [IpoanamizyBaTi KOMIIAHIIO Ta
TOBap(MOCIyry), SIKW BOHA MPOMOHYE, BU3HAYMTH CHJIbHI Ta CJIa0Ki CTOPOHH.
Axmo xommanis mpamoe 1 Ha oddIaliH-pUHKY, HEOOXITHO JOTPUMYBATHUCS
3arajbHOI MAapKETHHTOBOi cTparerii. BuzHauuTu sapo KoMIeTeHIli KommaHii, i



BIIMOBITHO /10 HBOro ¢OpMyBaTH CHCTEMY I[IHHOCTEM, a OTXKE 1 CTpaTeriio
MO3UITIOHYBaHHS.

2. BusnaunTty 1mibOBY ayauTOpito, MpoaHaI3yBaTH MOTHUBH, OakKaHHS,
c1abKi MiCIl CITOKMBaya, YUM BIH KEPYEThCS NPH MPUHHATTI PIIICHHS, Ha IO
3Beprae yBary. lIpoaHamizyBaTw CTaTHCTHYHI JaHi Ta PE3yJbTaTH JOCHIKEHb,
ONUTYBaHb, aJKE BOHU € KOPUCHUMU MPHU PO3pPOOIIl CTOPIHKH.

3. CympoBij caiiTy BHMarae IocTiiiHOro anamizy mapamerpiB Landing
Page, mo otpumyrotscs 3 Google Analitics Ta 3a0e3neuenHst amanrtauii LP g0
3MiHM BUMOT puHKY. HeoOxiHo aHanmizyBaTu €(eKTUBHICTh KOXKHOI 3MIHH Y OyI0BI
CTOPIHKH 3a JOMOMOTOI0 MOHITOPUHTY BIAMOBIIHUX MOKa3HUKIB. Ha puc. 4 6aunmo,
KOPHUCTYBadl SIKUX OIMEPaIliiHuX CUCTEM 31HCHIOIOTh HAIOPOKYi TTOKYTIKH.
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Puc. 4. Cepenns BapTicTh MOKYIIKH 3aJI€XKHO BiJl TiaTdhopmu [7]

Croromui Bce OUIBIIOrO mMomMUpeHHs HaOyBaroTh Smart Site, sxi €
iHHOBaIliiHUM BaockoHajdeHHsM Landing Page. Bouu noeanyioth pucu LP (ii
CJIEMEHTH) Ta 3BUYAHUX BeO-cailTiB (OubIe 1H(pOpMaIllli) Ta SABISIOTH OJHY JIOBTY
CTOpIHKY, sIka OOOB’SI3KOBO MICTHTh «pO3MOBiAb» i BiaBigyBauda. Illupoxe
PO3MOBCIOKEHHS Ta/KETIB 13 CEHCOPHUM €KPaHOM IMPHU3BENIO 0 3BHUYKH TOPTATH
cTopiHKy BHHU3. CwmapTt-caiiTu moOyaoBaHi 3a LMM MPUHIMIIOM - OJHA JIOBra
CTOpIHKA, 0€3 )KOJHUX MOCUJIaHb, CX0Xka Ha MOOLIbHI JOJIATKH, SIK1 IHTETPYBAIUCS Y
JKATTS 0araThboX JIOIEH.

3aBganHsM LP € meperBopeHHs BiABiayBaua y MOKYIISA, CMapT-CaUT Mae Ha
METI 111€ ¥ BCTAHOBJICHHSI EMOI[IMHOTO KOHTAKTY 13 CIIOKUBayeM. J[oCSITHYTH 1IbOTO
MOKHA 3a JIOTIOMOTOI0 TIEBHOI «ICTOpIi», SKY PO3IMOBITAE CAWT: 11€ HAWUIMPOCTIIIA
dopma komyHikali i3 BiaBigyBauem [8]. Takum 4MHOM MOTHBH MOKYIKH CTaOTh
IppallioHaTbHUMHU, CIOXKHBA4 CIIAY€ 32 CTBOPCHHM CIOKETOM, PYXalOYUCh BHU3



OJIHIEIO JIOBTOIO CTOPIHKOIO, 1 BCI 1i €JIEMEHTH Ta KOHTEHT IIJITOBXYIOTH O
npuaoaHHs ToBapy uu mociayrd. Ha Bimminy Big JIII, cMapT-caiT BCTaHOBIIOE
B3a€MO3B 530K 13 BIIBiJyBaue€M, BUKJIMKAE Y HHOI'O €MOIIii, 11€ J03BOJISIE HE TIPOCTO
MIJBUIIMTH KOHBEPCII0, a TapaHTyBaTW 3OUIBLICHHS MOBTOPHUX IIOKYTIOK,
JIOSUTBHOCTI Ta XOpOIIMX BIATYKIB. Smart Site mepeBaxxHO MICTATh BOYIOBaHI
IHCTPYMEHTH MJi1 BEOOMETPUYHOTO aHami3y, SKi JOMOMAaraimTh 3A1HCHIOBATU
MOHITOPUHT €()eKTHUBHOCTI CTOPIHKH, TECTyBaTH KOXKEH ii €JIeMEHT. ATanTHUBHUIM
IU3aiH nepeadadae 3MiHy €JIEMEHTIB CaMOi CTOPIHKH BIATOBITHO 10 Ta/HKETy, Ha
SKOMY 11 TEperysiiaioTh, 3315 JOCATHEHHS MaKCUMallbHOTO edekry. OpHieo 3
OCTaHHIX 1HHOBAIlIl € «CMapT KOHTEHT». B 3aleXHOCT1 BiJl MPUCTPOIO, 3 SIKOTO
NEPETJISIIaeThCs CTOPIHKA, JIOKAIil, CTaAll MOKynkKd Ta iHmoi iHdopmamii mpo
BiJIBilyBaua HOMYy HajaeTbca pizHa iHbopwmarlis, dopmu, enementu C2A. Taka
nepcoHanizallis 301IbIIye HMOBIPHICTD 3/IIHCHEHHSI TIOKYTIKH.

Bumoeu 0o 3amoenuka i pospobnuxa Landing Page ma Smart Site.

3aMOBHUK IOBMHEH [JOCKOHAJO 3HAaTH MApKETUHIOBY CTpATEril0 CBOET
KoMIiaHii. BiH 3000B’s3aHUN BUSBUTH TPOOJIEMH, SIKI MOTPEeOYIOTh BUPIMICHHS 1
MOCTaBUTH peajbHl I, SKUX MOTPIOHO AOCATHYTH. JIpyruM KpOKOM € YiTKe
BU3HAYCHHS I[IJIbOBOI ayJUTOpIi, aHall3 MOTHBAIIMHOI 1 CUTyaTUBHOI CKJIQJOBUX
NOBEAIHKA TMOTEHLINHUX MOKYMI[B, iX HYXJ, noTped, OaxkaHb. Jlaml 3aMOBHUKY
HEOOX1/THO MpOoaHaTi3yBaTl KOHKYPEHTHI NIepeBaru MpoayKTy i GipMH, YCBITOMHTH
CBOi CWJIbHI Ta Cla0Ki CTOPOHHM 1 HAa OCHOBI ILIOTO BH3HAYUTH CTPATETIIO
MO3UIIIOHYBaHHS. TakoX BHCIOBUTH CBOI MMOOaXaHHS IIOAO JIM3aiiHY,
(GyHKLIOHATY, pO3AUIIB caWTy Ta HeoOxigHux MoxayiiB. llomatu iHdopmariio
PO3pOOHUKY Tpeba YiTKO, 3p03yMIIO Ta IETAII30BaHO, aJ1Ke KOKHA APIOHUIIST MOXKE
BIUTMHYTH Ha BIJICOTOK KOHBEPCIi.

Po3poOHMK B CBOIO Uepry MOBUHEH MPaBUIILHO IHTEPIIPETYBATH «3aMOBJICHHS
y dopmi cropinku. FloMmy HeoOXiHO 3HATH yCi MOXIIMBI METOIM CTBOPEHHS CaiiTYy,
HOr0  KOMIIOHEHTH, CTPYKTypy Ta  MexaHi3M. (OOOB’S3KOBO  MOBHUHEH
MPOCIIKOBYBATUCA «CIIEHapii», 3a SKUM BIABiAyBadY Mae€ CHigyBaTH. Yci
MO3UTHBHI PUCH TMOTPIOHO MOJaTH Tak, MO0 y BiJBiAyBaua He OyJIO HISAKUX
CYMHIBIB HIOJI0 MOKYINKH HEOOXIJTHOTO TOBAapy YW IMOCIYTH. TakoxX pO3pOOHHKY
BapTO 3aJyMAaTHUCS MPO HOBI MIJXOAU Yy CTBOPEHHI CTOPIHKH, II€ CTaHE 1€ OJHIEI0
KOHKYPEHTHOIO  mepeBaroto  (ipmu-3amoBHUKa. [loTpiOHO  mpoaHanizyBaTh
KOHKYPEHTIB 3aMOBHMKAa 1 1X caiitTh. Bu3HauuTH KIIOUOBI cloBa 1
CJIOBOCTIOTYYCHHSI, IKUM TTOBUHEH BIAMOBIJATH CANT 1 TAKUM YHHOM OOTPYHTOBAHO
HaJaTH MeTa Teru, IO IMOBUHHO 30UIBIIWTH YacCTOTy 3alMTIB Yy MOUIYKOBUX
cuctemax. OnrumizyBatu HTML a1 MakcuManbHO MIBUJIKOI pOOOTH CauTy.

BucnoBku. I3 cTpiMKUM pO3BUTKOM  1HGOPMAIITHO-KOMYHIKAI[IHHAX
TEXHOJIOTIM Ta CYCHUIBCTBA KOJIMIIHI MAapKETUHTOBI TMPUHOMH TIOCTYIIOBO
BTPAYarOTh CBOIO €(PEKTHUBHICTH, @ TOMY MOTPIOHO 3aBXKAM MPArHyTH /10 IHHOBAIIIH.
Landing Page ta Smart Site € npukiagamMu YCHIIIHUX HOBOBBEAEHB. I[lpu



HEBEJIMKUX BUTpaTaX BOHU JO3BOJISIOTH 3HAYHO 30UIBIIMTH IPOJAXi, aje JHIIC y
BUMAJKYy TPaMOTHOI 1 MpojaymMaHoi MoOyJa0BHM CTOpiHKU. Bimomi pi3Hi peaizarii
Landing Page, anme 4dacto Taki CTOpIHKM € HEee(EKTUBHUMH, aJKe iX IMOTPIOHO
OyyBaTH, BUXOASYHU 3 OCOOJMBOCTEH MPOIYKTY UM MPOIO3UIIIT, OI[IHUBIIN MOJCIb
MOBEIIHKY CIOXKMBadya, a HE MPOCTO CJIIYBAaTH 3arajibHUM IpaBmwiaM. OCKiIbKH
3apa3 LP mocsarHynM MIMPOKOi PO3MOBCIOKEHOCTI, AaKTyaJbHUM € TIONIYK
IHHOBaIlIMHAX MUIAXIB JOCATHEHHS audepeniiamii. OgHIM 3 HUX € CTBOPCHHS
«CMapT-CalTiB», SIKi CTHUMYJIOBAaTHUMYTh Mpojaxi kpame 3a Landing Page 3a
paxyHOK BCTAaHOBJICHHSI €MOIIITHOTO 3B’SI3KY 13 BIJIBITyBaueM.

HaykoBa HOBH3HA OTPUMAHHMX PE3YJBTATIB IMOJSTAE Y TOMY, IO KOMIUIEKCHO
npoaHanizoBaHo LP sk mapkeTHMHroBWil 1HCTpyMeHT, ii mepeBarm Ta HEIOJIKH,
3alpOINOHOBAHO IUISIXM TIOJOJIAHHS HEAOJIKIB, SKI TalbMYIOTh IiBUILCHHS
MOKa3HUKIB KOHBEPCIi; MPOaHai30BaHO CYTHICTb Ta MPUHIUI POOOTH «CMapT-
caiiTy» sK iHHOBaIiiiHoro BaockoHaneHas Landing Page. Hagani pexomenmparii
MOXHAa BHUKOPHUCTOBYBATH TMPH IPAKTUYHOMY CTBOPEHHI CaWTy. Y NEpCIeKTHBI
MOJKJIMBE TOJANbIIC HAayKoOBe JOoCHimKeHHs Smart Site sk 1HHOBaIIHHOTO
MapKETHHTOBOTO 1HCTPYMEHTA.
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